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1, FROBLEM TO SCLVE

eCommerce has a working capital problem
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1, FROELEM TO S0OLVE

Traditional finance does not solve this problem

Traditional Sources of Funds

< o

Equity Debt Personal Funds
A complex, expansive, Time intensive and slow Usually 3 limited source of
dilutnee form of capatal process with onerous capital thay 15 only available

covenants and guarantees. 1o & select few.



1, FROBLEM TO SOLVE

Wayflyer’s solution to this problem

One Simple Fee

Typically 4% - 12%.

Mo ntenedt rates, oredit checkd, arrangement fees,
panalties, personal guarantecs oF security required,

Reliant on 1% party data

1* Party marketing data, wobsite data and
tranisction data are uied 10 price each affer
and assess risk levels of apalicants,

Daily Payback

Advante + Fee is paid back 53 8 pescentage of dadly
sales,

I e merchant does well, remittances go up, il sales
show, remiitance sizes go down,

No warrants or equity

Unbiiog venbure diebt, the fimance provider has no
equity upiide, the merchant maintsing
owmership,

Shorter-terms

Typichl duration for these instfuments iK1 <6
manths.

Shomer duration dramagically reduece the nisk ol
default.

Incredibly fast decision-time

Offiers are generatod within an hour of signup,
Underwriting process takes a day at most — evien for
deals that aee »51,000,000.



2__. Story So Far.
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2 STORY 50 FAR.

Entrepreneurial founders backed by very experienced team.

o' Highway 1
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Jack Pierse
CFO, Co-Founder
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Dian O'Brien
WP, Sales

Head of Product, Engineering

MeKinsey&Company
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Aucdan Caorbett

CEQ, Co-Founder

Margaret Kearmay
General Counsel
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Echwrard Dayle
¥P, Product



2 STORY S0 FAR.

Investor profile — the world’s top FinTech investors
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2. STORY 50 FAR.

Global Network of Offices enables 24-hour support.




2. STORY 50 FAR.

Wayflyer has proven its ability to scale -
obtaining the resources, technology and
expertise to do so.

Today: xxx Customers, xxx signed deals

-

Launch in April 2020 - signed $400,000 in deals first
month,

+ Consistent growth month-on-month, highlighting clear
demand for product.

+ Technology stack designed to handle multiple
currencies and payments protocol — typical time ta
launch in a new market ~1-3 months.

= US, UK and Australia contribute over 95% of all revenue

+ Megligible default level

Monthly Sales KPIs

e Signed Deals
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Supporting the
world’s fastest
growing eCommerce
brands




Wayflyer customers grow faster

tommiskin™

3.1x
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“Warking with Wayflyer feels
like a real working partnership.
The bank turned us away and

Wayflyer didn’t”

Moah Hunter Dorsey,
Co-Founder of Tommi Skin

Revenue
Growthl

"Warking with Wayflyer has
allowed us to grow without
diluting our cwnership”

Jim Rodisch,

CFO of Bow Wow Labs

Geologie

“Wayflyer know us, they understand

us, they're comfortable with our
cycles and how we're using the
capital. They're super-friendly and
they're flexible, All of that is very
difficult to get elsewhera”

Mick Allen

Co-Founder of Geolagie



3. Our Strategy.
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4__. Product Overview.



4. PRODUCT OVERVIEW & ROADMAP

Wayflyer's user experience - speed and access to data are the priorities.

Subsequent Advances

Connact Bank i Genemte +

Accountls) Accapt Offer
2 mins 15 mins* 25 mins*
- .
o= CHASED
s BEREX

* Customar make longer to accept offer and arrange call,
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5. Go-To Market Strategy

Major partnerships agreed in 2021

3 major partnership opportunities exist with eCommerce platforms. These platforms will lend their brand and
marketing channels to help acquire new merchant finance customers.

Partner Details

Woo aperates an ‘Extensions Store’ within its cose application.

We will be the only extension for Merchant Finance in the 5tore — most likely for the
next 12 months

Woo will market Wayflyer to its customers through email, banner placements and
other channels

Expected goive time Is end of March.

Adobe i keen to create ‘Adobe Commerce Capital’ (formerly Magenta), it's own brand

rT'! product for Merchant Cash Advances
Target is to advance $1bn to merchants within 12 months of launch
«  Wayllyer signed exclusive partnership on 28 February.

Adobe Commerce Cloud Expected go-live time |s April 2021.
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- 6. Financials.
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. FIMANCIALS

Recent monthly cashflow summary

Cashilow Tracking

Clasing Free Equity Cash



Q)
Wayflyer.

Where eCommerce takes off.



