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THE PROBLEM

Content is GREAT! But it's time consuming and hard to manage
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More Collaboration, More Results!

ALL-IN-ONE!
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HOW IT WORKS: PIPELINE
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HOW IT WORKS: CREATION
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HOW IT WORKS: INTEGRATIONS

Choose an Account Type

WiSAv | {1inlC)

Wordpres HubSpot Twitter Facebx Linkedin Instagran




+/700 APPLICATIONS




HOW IT WORKS: DISTRIBUTION
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HOW IT WORKS: INSIGHTS

Contentools Marketing de Conteddo Brasil A\ Lucas Taglietti
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- From existing content, WHAT'S
WORKING and what's not?

- Which content should | create NEXT?

= Which CHANNELS are bringing more
results?

- What's the best TIME TO SCHEDULE
to maximize reach?




CUSTOMERS

* +400 customers
* +1,100 marketing projects

* +13,000 users in +70
countries



GROWTH OVER TIME

From zero to +$600,000 ARR
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