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Growth Capital for the New Economy




MASSIVE TRENDS EMERGING

Direct to Consumer

DTC brands have taken
significant market share from
incumbents by producing
simpler product lines and
owning the customer
relationship. This has lead to
the fall of CPG giants across
many categories

These brands are able to scale
[aster and capture more
margin than consumer
brands ever have in the past

Razor Market US

30%
225%
15%
5%

Market Share

2013 2018

Il Hary'sriL. Traditorad OFG

« Gillettes share of the market fell from 70% in

2013 i 54%in 2016

« [hallar shave Cluband Hamy's combdsesd LS

share mse from 72% (o 12 2% In 2017

Online Mattress Market
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There hasbesn a huges rise of DTC mattress in the
bow companies Hie Casper. Mectar (a Clearbanc
customes) Loess & Purple Casper bas siolen
alrrvist 1005 of the global matiress marked in less
than 5 years



MASSIVE TRENDS EMERGING
Capital Markets are Changing
for kntrepreneurs

Founders are building large businesses without
raising traditional VC

Companies are waiting to go public

s g -
arow fast or die slow:

Direct Listing vs IPO like Spotify and Slack Why .'l.lﬂ i COrns are ﬁ[ﬂ}-’i]‘lg

private
Founders staying in control longer

VC growth is at an all-time high in terms total
dollars invested in private tech companies

Rise of mega funds like Softbank and Sequoia

ICOs raising more money than venture or I[POs




Founders have only had two ways
to fund their companies

EQUITY DEBT

Early Stage —

105 - 35% [ilution

Persoral Guaranises

5 SeTyUrity on Assels
4 - b oS to [undraise

Late Stage _

10% - 35% Difution

Loss of board oontrol

YENTURE DEBT
Covenants
Warranis

3 - 6 manths o fundraise Cach Collateral
2aft Posner IMALC and Invesior
Coflidenod cliusag)

Cmby anoptbon i you radse eaquity

The only options are to give up a piece of your
company or give a personal guarantee




£¢

40 % of all VC dollars go directly into
Facebook and Google

Chamath Palihapitya

Founder. Social Capital ’ ,

THIS MEANS FOUNDERS ARE USING THE MOST EXPENSIVE CAPITAL (EQUITY)
TODOSOMETHING THAT SHOULD GENERATE MEASURABLE, PREDICTABLE GROWTH
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CLEARBANC

Product

Revenue Share Agreement
» 6% - 12% flat fee
= Mo fixed payment amounts
« No term or maturity date
« Daily ACH debits

Less onerous for founders
» No credit check
« Mo personal guarantee
= N0 COVenants

- Sits between equity and debt
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Clearbanc developed the first revenue
share agreement for funding repeatable
growth like digital ad spend

And founders LOVED it

1. WinfundsiBinzom

] .
@ ©OverlO00 companies funded

204102 |
£0-L102
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llll Funded $143M USDin 2018
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$143M
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CLEARBANC

. The Most Affordable Capital You Will Find

f financing

Clearbanc Venture Capital Bank Loan Credit Cards

Compounding
Ownership of your interesi rates « Teasar rates +
Cost 8% Flal Faa -
COM MY QErS0na hidden fees
(s pTHEE Tl {4 i

Timid 24 hours Manths - Yedars Wiaaks - Months ays - Weeks
Ampunt SI0K - S10M Sakd - ST00M S10K - S100K S5K - S100K
You lose control of Tou lose wour You lose YOUr RO03
Risks Mane .
wour company house

credit score




CLEARBANC
arbancis

]

While VC lunding can be an important
part of a company’s growth plans, it
should not be used to fund repeatable
parts of growth

Clearbanc is creating a new asset classto
fund the predictable, measurable parts of
growth like FB and Google ads

As a company increases in value over
time the cost of Clearbanc remains flat
while the cost of equity increase
proportionally to an increase in valuation

Cost of Equity vsClearbanc

# Clearbanc & WV Route

Increasa in valuation over time

Since the initial funding round, Uber has
increased over 4,000 times in value, making a
$250,000 investment worth more than
$1,100,000,000

That's not atypo
Most founders never appreciate the effective APR of equity
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CURRENT VERTICAL
E-Commerce Total Addressable Market

- Retail e-commerce sales in North America

continue to grow by 15.4% CAGR and globally by
12.6% CAGR

$2.3T
Global

- Over 300k qualified e-commerce businesses in
the US and 1.2M globally doing:
- More than $100k of annual revenue
- Operating over 6 months
- Repeatable ad spend with 21 ROAS

- Huge opportunity for cash flow positive
businesses

E-commerce brands are spending
40% - 60% of their revenue on
customer acquisition




FOUNDERS
Wwho do U I N E B I] X
SL ST P wWine box

we fund?

i BLUEPRINT
REGISTRY

Brideside

HUNTOKILLER

Tapp

PUBLIC
GOODS

Fe s o factahle comiarns

nectar R

LE TOTE

FedLas SEOEC TP Lo
for top brands

H NEYBUM



CLEARBANG
Why founders

love us

W & D

FAST TRANSPARENT SCALE NETWORK DISCOUNTS

Connect ancaints Know thr fotal cost Clearbanc can Mindd Acoess toal the ebwork Cash back and
ardd ged Mumeled of eapital befire S10k i S10M benelils of a VO through exciusive peTks

our Yeriune Fanness

24 hours VoL Sigm




CLEARBANC
Democratizing access to

capital

At a time when only 2.2% of all US
venture capital goes to female-
founded companies, Clearbarnc

has funded 8X more women than

the venture capital industry
average



CLEARBANC
I'raction Loss Rate

More Data
]
Better . .
Underwriting
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Loss Rate

We've lowered our loss rate while
sustaining strong growth




SUPPORTED BY The leaders from e-commerce
who are excited to support our founders

OUR VENTURE PARTNERS
@ @
GARY VAYNERCHUK RUMA BOSE RYAN HOOVER JACK ABRAHAM
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CLEARBANC'S TEAM
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CASE STUDY
Y Ti T "With the capital Clearbanc
VI[IED0OxX provided, we were able lo
double down on our
marketing efforts,
amplifying the channels

VI N EBIElX that wradmﬂlm

- Matt Dukes, CEOQ &
Cofounder
Vinebax Inc

Tatal Fuindis e

Matz had discovared that e wis able 10 stouine
eustomans profitably through peid ads on Facebook, F 11 moKw
Inszagram & Finterest. Matt wanted 1o increase b 36
markoting budget in Q4 and maximizo his revenue

Growth in Rovenuo

Vinebox i i )
; LT Vingbox was approved for $150,000 from Clearkbanc ey 10T
A Y-Cambinstor backed wine S poy
discovery subscription service. which Matt uaed 1o fund his Facebook, Imtagram, &
. ; 33 FB Marketi
Vinabax revenuss grew cver 596% in G4 of 2017 = Usad ,: ,.-',.I.Tg
Vinobox realized 8 1,101% ROH on the capital invested 2
ot e L 1
Vinebax was able to secure a 55.3M Seres A at ) New Subsoribars

dauble the expected valustion



CASE STUDY

1
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pastal Co

A subscription senvice provider of premium,
const-imnapired appare] & sccessores,

Sinea swilching ooes 1o a guartery subseriplion
mcdel, Kavin was albdo to lower his customar
actjusition cost to below the average ceder value
genarated on hrst puchase,

“Mo-brainer” for Coastal Co. to scoelerate their
markating & they are sbia 10 dcquire Cusiomars
profitably an the first parchase and pralt fram
ingraadrd cusicimer lifetene yalso

Coastal Co. will gain an estimated 8.8% new
suibgcrbar, goraratng SAM of LTV ovar
tha neat 12 months assuming constant
rivarug por iubdcoriber

Faying &% oo to genorate 540 of LTV
rersaalis in an aflective oot margin of 0L45%

Far svery dollar Clearbanc provides in
acvertising spend, Kevin will be able to
ganarate 52+ in contribution mangin,
thersoy growing his top and bottom line
sgnificantly as a resulf of the capital
provided by us

_COASTAL CO.

J00K

Tetal Fumd g

am

LTV Gaimed (WTH)

FB Markoting

Vs of Procesds

8.8K

Mow Subscribors




